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CHO) C

The Theory and Research That Influenced the Green Dot, etc.
Prevention Strategy

Every Choice is built on the Green Dot, etc. Prevention Strategy, which is an
approach based on the theory and research of key scientists from across

disciplines. Hundreds of published books and articles have been gleaned for the
best research and data available in order to construct the strongest possible attempt
at prevention. The highly abbreviated citation list below provides an overview of the
scope of research that informs this approach.

Bystander Intervention:

* Banyard, V,, Plante, E., & Moynihan, M. (2004). Bystander Education: Bringing
a Broader Community Perspective to Sexual Violence Prevention. Journal of
Community Psychology, 32 (1), 61-79.

* Darley, ].M., & Latane, B. (1968). Bystander intervention in emergencies:
Diffusion of responsibility. Journal of Personality and Social Psychology, 8,
377-383.

* Darley, ].M., & Latane, B. (1968). Group Inhibition of Bystander Intervention
in Emergencies. Journal of Personality and Social Psychology, 10 (3), 215-
221.

* Planty, M. (2002). Third Party Involvement in Violent Crime, 1993-1999.
Bureau of Justice Statistics Special Report. US DOJ, Office of Justice Programs.

Social Norming

* Berkowitz, A.D. (2003). Applications of social norms theory to other health
and social justice issues. In W. Perkins (Ed.), The social norms approach to
preventing school and college age substance abuse: A handbook for
educators, counselors, and clinicians (pp. 259-279). San Francisco, CA:
Jossey-Bass.’

e Fabiano, P., Perkins, W., Berkowitz, A., Linkenbach, J., & Stark, C. (2003).
Engaging men as social justice allies in ending violence against women:
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Evidence for a social norms approach. Journal of American College Health, 52
(3),105-112.

Community Mobilization

* Michau, L. (2007). Approaching Old Problems in New Ways: Community
Mobilisation as a Primary Prevention Strategy to Combat Violence Against
Women. Gender and Development, 15 (1), 95-109.

* Campbell, C., & Cornish, F. (2010). Community Mobilisation Supplementary
Issue: Towards a “fourth generation” of approaches to HIV/AIDS
management - creating contexts for effective community mobilization. AIDS
Care, 22 (2), 1569-1579.

Framing
* Bizer, G, & Petty, R. (2005). How we conceptualize our attitudes matters: The
effects of valence framing on the resistance of political attitudes. Political
Psychology, 26, 553-568.
* Gerend, M., & Cullen, M. (2008). Effects of message framing and temporal
context on college student drinking behavior. Journal of Experimental Social
Psychology, 44, 1167-1173.

Influence & Persuasion
* (ialdini, R., & Goldstein, N. (2004). Social Influence: Compliance and
Conformity. Annual Reviews of Psychology, 55, 591-621.
* Fogg, B, Cuellar, G., & Danielson, D., Motivating, Influencing and Persuading
Users. In Jacko and Sears (Eds.), The Human Computer Interaction Handbook
(pp. 133-147). Mahwah, NJ: Lawrence Erlbaum Associates.

Theory of Planned Behavior
* Madden, T, Ellen, P., & Ajzen, 1. (1992). A comparison of the Theory of
Planned Behavior and the Theory of Reasoned Action. Personality and Social
Psychology Bulletin, 18 (3), 3-9.
* Fife-Schaw, C., Sheeran, P., & Norman, P. (2007). Simulating behavior change
interventions based on the theory of planned behavior: Impacts on intention
and action. British Journal of Social Psychology, 46, 43-68.

Social Marketing/Branding
* Evans, W, Blitstein, J., Hersey, ]., Renaud, J., & Yaroch, A. (2008). Systematic
review of public health branding. Journal of Health Communication (13),
721-741.
* Mattson, M., & Basu, A. (2010). The message development tool: A case for
effective operationalization of messaging in social marketing practice. Health
Marketing Quarterly, 27, 275-290.
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* Davies, G. & Chun, R (2002). The use of metaphor in the exploration of the
brand concept. Journal of marketing Management, 18.

Perpetration
* Johnson etal. (2006). A psychometric typology of U.K. domestic violence
offenders. Journal of Interpersonal Violence, 21 (10), 1270-1285.
e Lisak, D., & Roth, S. (1990), Motives and psychodynamics of self-reported, un-
incarcerated rapists. American Journal of Orthopsychiatry, 60, 268-280.
* Lisak, D., & Miller, P. (2002). Repeat rape and multiple offending among
undetected rapists. Violence and Victims 17 (1), 73-84.

Science of Hope / Positive Psychology
* Snyder, C. (2002). Hope Theory: Rainbows in the mind. Psychological
Inquiry, 13 (4), 249-275.
* Anderson, B. (2006). Becoming and being hopeful: Towards a theory of
affect. Environment & Planning D: Society & Space, 24(5), 733-752.
* Andrews, P. (2010). Hope and the many discourses of education. Cambridge
Journal of Education, 40(4), 323-326.

Mirror Neurons

* Keysers, C, & Gazzola, V. (2009). Expanding the mirror: Vicarious activity for
actions, emotions, and sensations. Current Opinion in Neurobiology, 19, 666-
671.

* Ramachandra & Depalma (2009). The Role of Mirror Neurons in processing
vocal emotions: Evidence from psychophysiological data. International
Journal of Neuroscience, 119, 681-691.

* Buccino, G. & Riggio, L. (2006). The role of the mirror neuron system in
motor learning. Kinesiology 38, 1:5-15.

Transtheoretical Model of Behavior Change
* Prochaska, J., & DiClemente, C. (1983). Stages and processes of self-change of
smoking: Toward an integrative model of change. Journal of Consulting
Clinical Psychology, 51 (3), 390-395.
* Prochaska, ]., & DiClemente, C. (2005). The transtheoretical approach. In:
Norcross, J., & Goldfried, M. (eds.) Handbook of psychotherapy integration.
2nd ed. New York: Oxford University Press, (p. 147-171).

Self-Efficacy
* Bandura, A. (1977). Self-efficacy: Toward a unifying theory of behavioral
change. Psychological Review, 84 (2), 191-215.
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* Bandura, A. (1982). Self-efficacy mechanism in human agency. American
Psychologist, 37 (2), 122-147.

www.livethegreendot.com  www.every-choice.com www.studentsuccess.org



